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SERVICE LEARNING 

Stephen Melanson: Getting experience with non-profits or outside clients. 
Students select a non-profit organization and create a project for them. “Service 
Learning”. Instills in students that they have gifts and skills to offer. 

Claude: environmental project.  

Michele: community project with CrimeStoppers. Worked with high schools … the 
high school students scripted and storyboarded, college provided the technical 
production aspects.  

Service learning course they produce a telethon on Shaw. Pre-tape stories as 
well, and use social media. Raised $70,000 for the Humane Society. Includes 
advertising and PR students as well as Journalism and Media Production. 
(Elective course) Students can decide what they want to do. 

Claude: charge departments and clients for videos. Real-world experience of 
working with clients. Funding goes back into the TVNM program and is used to 
purchase equipment and fund events for the students.  

Forde: MTS partnership. Pitch documentary ideas to a board. Three ideas 
chosen, remaining students folded into the other groups. MTS became the client.  

Lisa: students have to do some commercial sales for radio and television.  

Ashif: World Partnership Walk, for the third world. Shoot the event. Turned into a 
whole event (4-cam shoot). Radio, journalism became involved. Shot ENG 
segments and edited on location, broadcast on the big screen. Then photography 
arrived and began to loop montages of photos. Now alumni are working with 
students on the event.  

 

EQUIPMENT BOOKING ISSUES 

Common Equipment Room: program called Book King to book out equipment 
online.  www.bookking.ca . All equipment listed and available for booking. You 
can put restrictions on what and how long the equipment can be booked. Can 
use the system for booking facilities and board rooms as well. (Ashif to let us 
know cost). 



Humber has a similar system. Can only book what the student’s number allows 
them to book. Director of Broadcast Services manages this – off the back of the 
faculty. Fines go into an equipment fund.  

La cite: Web Checkout. Everything shown, but includes photos so students can 
recognize. $15,000 to set up the system. $1,000 per year contract.  

Mount Royal uses their library to handle bookings – similar to checking out books 
etc.  

At Loyalist, the employees who handle equipment bookings took the EFP class 
to better understand what students need and how it all connects. 

 

Fines and costs for breakage: $5-10 for second offense. Some colleges will 
revoke privileges for offending students. Small fines but enough of a deterrent.  
Some fines for not picking up booked equipment.  

 

INTERNSHIPS 

Algonquin Radio Program: Set up a closed group on Facebook to talk about 
internships, how things are going, dealing with problems they’ve encountered, 
etc. Closed group in case some negative things are said about stations, etc. 

SAIT has them blogging in a similar manner.  

Some colleges set up internships for students, others have students search.  

Getting tougher to place students, and internships are moving around deadlines.  

Courses to help them find internships, and plan their careers, starting with 
internships.  

Loyalist has a course that simulates the job search process.  

Some colleges meet individually with students to see what their plans are.  

Algonquin: has a program set up where they get a work placement positions to fill 
time on stations that need on-air help. Controversial part is that it’s free labour, 
but students get great demos, so they can find jobs more quickly.  

Seneca does a similar program with Rogers.  

Tell students to save $$ early on for their internship. They do short-term rentals, 
relatives, and other campuses. 



Common way to get a job at CBC is through the backfill program in small 
markets. Different than an internship. Doesn’t work for larger markets. Radio and 
television.  

COOL APPS AND SITES 

Hootsuite: allows you to track, monitor and schedule messages and info sent 
out on social media accounts. Analytics tool as well to see where it’s all going. 
TweetDeck. Vocus is a paid account that will look for certain things as well as 
needed. 

Evernote: stickies in a cloud. Can grab anything and put it in one area and get to 
it anywhere, anytime.  

Edmodo: Facebook for educators. Enter a whole class, and you can post 
assignments, quizzes, etc. A bit inflexible.  

Storify: tracks tweets and other responses etc. related to the subject, and allows 
you to turn it into a story. ScribbleLive allows for live blogging as well.  

CloudOn: Open Word documents on iPad and get a keyboard similar. Works with 
DropBox.  

Blogging: WordPress, Tumblr, Blogspot. Wix.com .  

Socratic, NearPod – teaching apps. Releases info to students during the class 
to their devices. Make up questions etc. Students can interact (text and vote, 
online and contribute). Use as a tool after class or in class. Also as brainstorming. 
Do not have to create an account, just need to go to a place to use it.  

Polleverywhere.com – allows you to do polls for devices, texts, etc.  

Policies on usage: some people crack down, others let it go. Confederation is 
creating an academic policy regarding usage in class. Onus will be on the faculty 
– it’s in the classroom.  

Loyalist: must email professor notes to prove they were listening (if caught). 

Clickers: use in critiques of newscasts, etc.  

Visible Tweets: Twitter visualization tool. The tool we used to show the tweets 
from the conference on the screen. 

Newsroom software: QNews  Newsroom 4.5 for TV and Radio. KLZ. EZNews. 
iNews (La Cite). ENPS. BURLI for radio. Consensus is that the program isn’t 
really the issue, it’s the concept of using a system.  

NAIT adopted FCP 10. Most colleges and industry are going to AVID Premiere 
Pro.  

 



SUCCESS STORIES 

Seven Little Words: online word game. If they find an answer, they say it, fills in. 
Improves their definitions and vocab. Improves lateness rates. Do this during set-
up time. Improves self-esteem because people will have the answers.  

Handprints in the classroom – painted. 

Say something nice. In one class, say something nice about everyone in their 
class. Hand it back to students. Err on the caution side, but it helps bond 
students.  

Instructor: write a thank you note to someone who has made a difference to your 
learning journey. Can be anyone – student, staff, etc.  

Loyalist: Chef class: students in TV do the tv show, Culinary has a class to 
prepare the food. 

Algonquin: Radio and PR program. Students have to do a news conference. We 
plan it around our news class. Hard to arrange but beneficial and helpful.  

NSCC: all about political will. Went outside and partnered with another institution, 
Kings College. Did a 90-minute live webcast of the provincial election.  

Session next year on articulation agreements and how to facilitate it.  

 


